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Once a week 

or more 
Once a month 

or more 
Occasionally 

Rarely / 
never 

Response 
Count 

Festival Drayton 2 3 9 14 28 

Skate Park 3 1 4 20 28 

Swimming Baths 3 4 11 11 29 

Gym 1 0 6 19 26 

Other equipped play areas 2 5 8 12 27 

Maurice Chandler Sports Centre 3 4 4 18 29 

Market Drayton School Facilities 
- sports e.g. badminton 

6 1 6 16 29 

Sports Clubs 7 1 1 19 28 

Other type of activity  6 



 

  No opinion Yes No 
Response 

Count 

Recreation Grounds 15 9 4 28 

Swimming Baths 6 14 9 29 

Gym Provision 12 12 3 27 

Skate Park 9 11 9 29 

Other equipped play areas 14 9 5 28 

Open access green open spaces 7 17 5 29 

Sports facilities at schools in 
Market Drayton 

10 15 4 29 



 

  Good Satisfactory 
Needs 

improving 
Not 

answered 

Medical Services 10 14 4 1 

Dental Services 10 12 3 4 

Chiropodist 
Services 

8 12 4 5 

Mobility Services 9 17 1 2 

Homecare Services 8 15 1 5 

Young People 
specific medical 
services and advice 

6 14 6 3 



 



 

 
Several times 

per week 
Weekly Monthly Occasionally Never 

Not 
answered 

Response 
Count 

Walking 16 2 0 6 0 5 24 

Bicycle 4 1 2 7 5 10 19 

Car / van 18 4 0 1 0 6 23 

Public Transport 4 4 3 6 6 7 22 

Motorcycle 0 0 0 2 18 9 20 

Wheelchair / 
mobility scooter 

0 0 0 0 20 9 20 



 

 Good Adequate Poor 
No 

opinion 
Not 

answered 
Response 

Count 
Base* 

Mobile Phone signal 72 97 44 20 35 233 268 

Broadband speed 47 99 60 26 36 232 268 

 Good Adequate Poor 
No opinion + 

Not answered 

Mobile Phone signal 27% 36% 16% 21% 

Broadband speed 18% 37% 22% 23% 



 

 Good Adequate Poor 
No 

opinion 
Not 

answered 
Response 

Count 

Mobile Phone signal 7 8 8 2 7 25 

Broadband speed 3 5 13 4 3 25 

Access to public transport 2 13 7 3 2 25 

 
No. of 

responses 

Yes 7 

No 16 

Not answered 6 

Base 29 

 
No. of 

responses 

Yes 21 

No 4 

Not answered 4 

Base 29 



 

  Concerns me 
Does not 

concern me 
Not 

answered 

Impact on views of the entrances and exits to 
and from Market Drayton 

7 9 13 

Houses fitting in visually with surrounding 
properties 

7 10 12 

Pressure on existing parking 10 7 12 

Access problems due to increased traffic and 
congestion 

7 9 13 

Pressure on community services and facilities 6 11 12 

Pressure on infrastructure (roads, schools etc.) 9 7 13 



 

  
Yes, for the 
community 

Yes, for 
me 

No 
No 

opinion 
Not 

answered 

Bungalows (e.g. for older people's 
needs) 

9 0 2 6 12 

Small Starter homes (1-2 bedrooms) 7 3 1 5 13 

Family homes (3-4 bedrooms) 7 3 1 5 13 

Executive homes (4 plus bedrooms) 3 2 3 8 13 

Homes for people with specific housing 
needs (e.g. supported living schemes) 

9 0 2 6 12 

Adapted homes for people with a 
disability 

8 0 2 6 13 

Homes with office or workshop space 3 3 5 5 13 

Flats (e.g. for young people) 9 2 3 3 12 

Social Housing (housing for rent 
through Housing Associations) 

7 1 2 5 14 



 

  Yes No 
No 

Opinion 
Not 

answered 

Homes for sale on the open market 10 1 5 13 

Private rented homes 6 4 5 14 

Low Cost homes for sale 13 1 2 13 

Affordable rented homes 10 1 4 14 

Social Housing (Rented housing 
through a Social Landlord) 

9 1 5 14 

  Yes No 
No 

Opinion 
Not 

answered 

Quality Work Experience 9 4 3 13 

Vocational Training 6 3 7 13 

Further Education 11 2 3 13 

Higher Education 7 3 6 13 

 
No. of 

responses 

Yes 7 

No 3 

No opinion 6 

Not answered 13 

Base 29 



 

 
Very 

important 
Quite 

important 
Not 

important 
No 

opinion 
Not 

answered 
Response 

Count 
Base* 

Local Festivals 31 97 48 52 40 228 268 

Open Events 29 110 37 51 41 227 268 

Street markets 38 102 42 44 42 226 268 

Cultural opportunities e.g. 
music concerts, art exhibitions 

35 94 37 60 42 226 268 

 
Very 

important 
Quite 

important 
Not 

important 
No opinion + 
Not answered 

Local Festivals 12% 36% 18% 34% 

Open Events 11% 41% 14% 34% 

Street markets 14% 38% 16% 32% 

Cultural opportunities e.g. 
music concerts, art exhibitions 

13% 35% 14% 38% 



 

Very 
important 

Quite 
Important 

Not Important No Opinion 
Not 

answered 

9 4 1 1 14 



 

 Too few 
About the 

right amount 
Too 

many 
No 

opinion 
Not 

answered 
Response 

Count 
Base* 

Cafes 48 145 14 19 42 226 268 

Public Houses 30 100 25 69 44 224 268 

Restaurants 94 98 10 22 44 224 268 

Takeaways 28 120 65 14 41 227 268 

Bed and Breakfast 
accommodation, hotels and 
holiday accommodation 

103 56 4 61 44 224 268 

 Too few 
About the 

right amount 
Too 

many 
No Opinion + 
Not answered 

Cafes 18% 54% 5% 23% 

Public Houses 11% 37% 9% 42% 

Restaurants 35% 37% 4% 25% 

Takeaways 10% 45% 24% 21% 

Bed and Breakfast accommodation, 
hotels and holiday accommodation 

38% 21% 1% 39% 



 

  Too few 
About the 

right amount 
Too 

many 
No 

opinion 
Not 

answered 

Cafes 3 8 3 1 14 

Public Houses 1 6 4 4 14 

Restaurants 7 6 0 2 14 

Takeaways 2 6 7 0 14 

Bed and Breakfast accommodation, 
hotels and holiday accommodation 

5 6 0 4 14 

 
Once a week 

or more 

Once a 
month or 

more 
Occasionally 

Rarely / 
Never 

Not 
answered 

Response 
Count 

Base* 

Charity Shops 13 15 35 150 55 213 268 

Financial Services 6 17 38 147 60 208 268 

Food - Restaurants 17 79 91 26 55 213 268 

Food - Takeaways 39 76 74 25 54 214 268 

Health, Hair and Beauty 17 49 75 73 54 214 268 

Shops - Food 149 27 30 8 54 214 268 

Shops - Other 105 45 47 12 59 209 268 

 
Once a week 

or more 

Once a 
month or 

more 
Occasionally 

Rarely / 
Never 

Not 
answered 

Charity Shops 5% 6% 13% 56% 21% 

Financial Services 2% 6% 14% 55% 22% 

Food - Restaurants 6% 29% 34% 10% 21% 

Food - Takeaways 15% 28% 28% 9% 20% 

Health, Hair and Beauty 6% 18% 28% 27% 20% 

Shops - Food 56% 10% 11% 3% 20% 

Shops - Other 39% 17% 18% 4% 22% 



 

  
Once a week 

or more 

Once a 
month or 

more 
Occasionally 

Rarely / 
Never 

Not 
answered 

Charity Shops 3 0 1 8 17 

Shops - Food 8 2 2 0 17 

Shops - Other 4 4 3 1 17 

Financial services 0 1 5 6 17 

Food - Restaurants 2 2 6 2 17 

Food - Takeaways 2 4 4 2 17 

Health, Hair and Beauty 0 1 5 6 17 

 
Response 

Count 
% of 

responses 

Better Range of Shops 156 58% 

Easier parking 108 40% 

Discount Stores 81 30% 

Easier movement around the town 68 25% 

Chain Stores 57 21% 

Small independent shops 50 19% 

Click and Collect facility 48 18% 

Distinctive 'specialist' shops 37 14% 

Other  22 8% 

Not answered 70 26% 

Base* 268  



 

 Yes No 

Better range of shops 11 0 

Chain Stores - big high street brands 10 1 

Easier parking 9 2 

Discount stores 8 3 

Easier movement around the town 8 3 

Small independent shops 7 4 

Distinctive 'specialist' shops 6 5 

Click and Collect facility 4 7 

Charity Shops 2 9 

Other   2   

Not answered 18  



 

  
Definitely 
needed 

Possibly 
needed 

Not 
needed 

No 
opinion 

Not 
answered 

Tourism and Leisure 5 4 1 2 17 

Office-based business (e.g. 
consultancies, solicitors, estate 
agents) 

0 3 7 2 17 

Retail (shops) 4 4 1 1 19 

Small scale industrial 
(manufacturing, skilled worker etc.) 

4 3 1 4 17 

Agriculture / food production 3 4 3 2 17 

Service Trades (e.g. plumbers and 
electricians) 

2 6 2 2 17 

Large scale industrial (e.g. Muller) 1 3 7 1 17 

Pubs, cafes and restaurants 3 5 3 1 17 

Care based services - health and 
wellbeing 

2 7 2 1 17 



 


